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Media shapes people’s behavior
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CHECK-INS ON AMAZON BEFORE BUYING

FACEBOOK PER
40%

DAY
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(US)
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FOUR SQUARE
USERS & 63% ENABLE LOCATION TRACKING TO

RECEIVE RELEVANT INFORMATION
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Unprecedented Changes in Buying
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Purchasing Power:
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SELLERS

Organizational Power:

MARKETING




Transformation of Marketing

Mission

Represent the company Represent the customer
Finding customers Being found

Customer Intelligence

Mechanics & Tactics

Point in time blasts Continuous relationships
Few/isolated channels Exploding/integrated channels

Measurement

3 party data (Nielsen) Owned, big data
Intuitive decision making Fact-based decision making

THEN NOW

- I COU VR
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DIGITAL PROPERTIES

Social presence

Utlue ywbwne £ ntuGuwlpe ny dwhju qujuid
nLwnpnLpjnLu

ADVERTISING
Paid search
Display ads
Affiliate marketing
Digital signage

Atomisation
of content Paid
into ads placements

PARTNER NETWORKS

Website(s)

Publisher editorial
Bl
Mzsle apps Owned Earned Influencer outreach

media media Word-of-mouth
Social networks

Atomisation of

conversations through
through shared

APIs and social widgets B cwwrn

L
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https://www.youtube.com/watch?v=5YGc4zOqozo
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TV hGnhwlulwpubp

 Uurtbhyacruruuniku 6L NERL BREN (X-Factor, Voice).
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SEGMENTATION |
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e Uinbnot npnpwyh
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WHAT ARE THE

2. Display Ads

ADVERTISING
FORMATS?

..............
Advertising

e Ny unwlunwnpwun $npdwnltn (Push-

down, Interstitial etc.) to engage your

audience

e messengers (Viber, Whatsapp, etc.)

e native $npdwunlbp

*  Uwuwnnnutph Ynnuhg untnoywod
YnUwntluwn/video, GIF
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Remarketing Remarketing

UwwnnnutphU yGpw-uGpgpwybinc
dhowgwnnrdubp /emails, sms/

Return Conversion

Re-targeting

NEnliu ulywnnn snwndwod uwlywju hGnwepenywod
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oupwju wnlinph hpwwlbwgdwU hwdwp

UnpydGuwunp uwywuncd E Upwlncd, nnwhugh npntp Jwpnniu hupbwwd
pnnUG hp JwuhU wmbnGywwunynieyniu-hGnwhunu, E| hwugt, W jwju

Lwjb Yhpwnynud £ wwyquhnjwgpwyut puyGEpnepynibiutph, £fNRZ-
Eph, gbnkgynipjwl upwhutph Ynndhg



Lead nutrition/ StEntl{wwunynLpjwl
ogunwaghpontd

Swiyng ny pninp pulytnpynduutpu Gu
hwynLp yuwwmawbh oguinwgnponcd
hwjwpwapywod ntntlwwmynipinitup G4y
dGowdwuwdp wbwprynctuwybwn stu
ogunwgnndnLd unwgywd
inbtntywwmynipintup hEnwgqw Juwéwneubph
dGowgdwl gnponcd



StnbynLpjntl hwjwpepwagnpbint wdtuhg
wnnntbwybun vhongubpp

How effective are the following B2B lead generation tactics?

Company website

Conferences/ Tradeshows
Email marketing

cptmton (GEO)
Telemanketing

Virtual events,Webinars
Public relations

Paid search (PFC)
Sacial media

Online advertising

Dhirect i

Print Advertising

0%

B Very Effectiee [l Somewhat Effective [l Ineffectie

20%

B Do not use

40% 60% 80% 100%
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Inbound Marketing/Utpguw Jwppeptphuq

hdwuwnp Upwunud E, nnwyhuqgh oqubep wuwywaquw
uwywnnnhl gt atnp Jwuhlu
inbntjwwnynipntup huntGpuGwnnud

e Content and SEO.
 Website

 Blog

* Blog



Outbound Marketing/wpunwgluw dwpetphluag

Ogwnwgnpoti| gnjwagnwihu hwppwyubpp
hwnnpnwapnLpjntl mwpwobkinh Lywwnwyny

Display Ads
Pay-per-Click Ads
Content Syndication
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Indoor / Ideas

e Augmented reality (Augmented reality, AR) -
connection of real and virtual world, in other
words, when on real world image additional
information.

e Multi Touch-touch sensor screen
¢ Kinect technologies
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